PUBLIC INVESTMENT
CORPORATION"
Est. 1971

PROJECTS

Public Investment Corporation

 Development of the internal and external newsletter

* Liaison between client and studio

 Development of other internal marketing collateral

*  Newsletter link: http://salt-pepper.co.za/pic/Q2_ 2016/
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“A wealth of potential can be unearthed by the smallest of chances we give to our
communities.”



Yadah Castle Launch

e Project management:
e Media launch event
e Media management
e Official opening event

Alex Granger

e Re-conceptualisation of the Alex Granger brand
e Development of an updated profile
e Oversaw photoshoot for his new look




Kream Restaurant

2015 - present

« Kream Website copywriting: http://kream.co.za/

e Strategic and brand management

¢ PR & Media management for client

e Event coordination for key media and influencers

e Coordination and strategic involvement in development of the Kream ‘Wolves of
Brooklyn Bridge’ video
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The Night That Was With the Wolf Pack of Brooklyn Bridge
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low om within y o led true ‘Kream Kulture.

‘A NIGHT WITH THE WOLF PACK'
The revelation continues with the Wolf Pack of Brooklyn Bridge and a few guests are

invited to join them for yet another intimate evening.

You and your partner are invited to sit down for an intimate tasting with the pack that . " - xo very waking
brought the Kream dream to life as they share more of their story. ot 0 o X es, tastemakers, trend-

DATE: Wednesday 4" November 2015 Bruary 2015, i 2zl
TIME: 18h30 - 22h30 n -

VENUE: Kream Restaurant, Brooklyn Bridge, Pretoria Stay tuned & up-to-date with their movements on Kream’s social media platforms: v
Facebook: https://www.facebook.com/Kreamrestaurant/ -
Inst @kreamrestaurant
Twitter: @kreamrestaurant

RSVP: events@salt-pepper.co.za

#KreamKulture  ##WolvesofBrooklynBridge

Chefmag: Ilka van Schalkwyk (Intern)

CHEF!

Tables and Thyme: Chantelle le Roux

Latest News:

THE BEST GOURMET BUROLRS IN CAPE TOWN
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Zwavelpoort Meadows @
m ZWAVELPOORT I\l’IEADOWS

Website & copy references:

« Zwavelpoort Meadows website copywriting: http://www.zwavelpoortmeadows.co.za/
e Key account manager for project

« Development of key strategic outputs and handling of marketing for entire project
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ZWAVELPOCRT MEADOWS

BOUIICEZ ..

 Launch of the first trampoline park in Africa

¢ Handled the event management & PR for the campaign
Involved in the conceptualisation of:
e The road show

The recruitment drive over two days at Hard Rock Café, Nelson Mandela Square, Sandton
The launch events (2 events)




Fairbridges Wertheim Becker AN
m FAIRBRIDGES WERTHEIM BECKER

Key account manager:

e FWB Website: http://www.fwbattorneys.co.za/

e Conceptualisation and development of merger brand for Fairbridges Wertheim Becker
¢ Facilitation of merger process from strategy to execution thereof

FAIRERIDGES WERTHEIM BEECKER FAIRERIDGES WERTHEIM EECKER
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General Electric South Africa _ -
) imagination at work

Project announcement event:

e Event planning

« Key event manager

* Facilitation and coordination

MEDIA
INVITATION =

GE Customer Innovation Centre and
the GE Supplier Development Initiative
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GE South Africa would be delighted if you would join them as

they announce a multi-million rand investment in skills and SME
development. The event will be attended by high-level government
officials and influential stakeholders

Date 1 26 June 2014
Venue . Monte Casino La Toscana
Arrival time : 08:00 for 08:30

Time 1 08h30 - 11h30

RSVP . Onor before the 24 June 2014 to
Thembi Ndlovu
Tel: 011 504 4000
E-mail: Thembi.ndlovu@edelman.com




AVBOB

Copy & media references:

¢ AVBOB Media Invite: AGM Media Invite

e Media coverage of annual AGM

—
VBOB

e Coverage included key regional and national newspapers, radio and television (CNBC

Africa)
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With 97 years of expertise as Africa’s largest Mutual Assurance Society, AVBOB has managed and continues
to establish itself as a one-stop insurance and funeral service leader. On Thursday, 19 November 2015 AVBOB
will host its Annual General Meeting at its Head Office in Pretoria.

AVBOB'’s AGMs are hosted to acknowledge policyholders as well as to report on its performance for the year.

Jakobus Frederik 'Frik’ Rademan has been instrumental in growing the business since his appointment as Group

CEO in 2011. Mr Rademan has set the tone for phenomenal growth. AVBOBs returns on investment have

contributed to the R4.6 billion bonuses that have been allocated — over and above normal bonuses — to its
policyholders over the last eight years.

In addition to celebrating its continued success and passion for improving customer experience, this year's AGM
will be an ode to the founders and loyal customers that have enabled AVBOB to evolve into the major force

that it is today.

We invite you to witness and be a part of this momentous occasion.

DATE : 19 NOVEMBER 2015
TIME : 09HOO

VENUE AVBOB HEAD OFFICE
368 MADIBA STREET, PRETORIA, 0002
CORPORATE
EVENTS@SALT-PEPPER.C0.ZA
BY 17 NOVEMBER 2015

DRESS CODE:
RSVP
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Growth-Link
y
2014 - 2015 | /

GROWTH-LINK

Connect = Learn * Lead

e Rebrand of Growth-Link

e Strategic positioning of the Growth-Link brand

e Website re-design and development: www.growthlink.co.za
¢ Management of project from concept to final product

WHOWE ARE OURDIRECTORS CLIENTS & PROJECTS SERVICES & PRODUCTS NEWS GET IN TOUCH
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Nokia Networks Nokia Siemens
Networks o

e Year-end event for Nokia staff and their partners
e Handled the event concept and execution thereof
e Worked on a very tight budget to make the event happen
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resourcing the future

e Assistant Project Manager on the BHP Billiton year-end
e Organised the event within one week due to client deadlines
e Conceptualised on theme and handled the event on the day

aurecon

 Conceptualisation and management of Aurecon’s client event at the 2014 IMESA
Conference
e Coordination with venue and suppliers
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MEDIA HOUSES

PR NEWS CLIENTS & LINKS

2014-present

BOUNCE
 Kyknet: https://www.youtube.com/watch?v=vgR7gKDFmfY

e The Star: http://www.iol.co.za/travel/south-africa/gauteng/trampolining-franchise-
opens-in-sa-1.1876826

e Pretoria News: http://www.netwerk24.com/Nuus/Kom-spring-saam-die-kaloriee-
af-20150626

AVBOB

e CNBC Africa: http://www.cnbcafrica.com/video/?bctid=4650968214001

YADAH CASTLE: HAMMAM SPA

e The Star: http://www.iol.co.za/travel/south-africa/gauteng/a-turkish-spa-without-the-
wet-bits-2030154

« Sawubona Magazine: http://www.saasawubona.com/yadah-castle-turkish-oasis-

pretoria/

UDISA RE-IMAGINE URBANISM CONFERENCE

* Business Day: http://www.bdlive.co.za/national/2016/06/15/cities-must-learn-to-
manage-migration-growth-says-design-institute
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